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Hello! I am a 
Graphic Designer 
based on Long Island 
and NYC.
As a Graphic Designer, the imaginative, puzzle-solving, riddle-hungry kid I grew up 
from gets the chance to play again. I’m passionate about the work I do, and as a result 
possess a strong work ethic and a desire to join forces with peers and clients alike to 
face more creative challenges. 

I take pride in presenting to clients the experience and technical knowledge I’ve earned 
while wearing different design hats in a range of environments. From a small-town print 
shop, to a nationally-ranked University, to a nonprofit youth theater in Manhattan, I’ve 
flexed my artistic eye and demonstrated determination, adaptability, and diligence. My 
greatest strength lies within my ability to hone in on exactly what my client—and their 
brand—needs and intends to convey in their designs. 

I aim to create sleek, composed designs peppered with memorable details. I have an 
emotive sense for color and texture, and use both to elevate and breathe personality 
into my designs.

Here, I present some samples of my work.

CONNECT:

lrempeldesigns@gmail.com
www.linkedin.com/in/laura-rempel
www.laurarempel.com
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Adelphi University 2018 – 2019 
Student Planner
With the University emerging from a 
recent re-branding, I aimed to breathe 
life into the University’s new identity with 
a very fresh, trending look. I created 
a fun, dynamic watercolor design in 
the University colors and featured the 
University’s logo, furthering efforts to 
make the re-branding more recognizable.

Directory of Classes Postcard
+ Web Icon 
This design blends straight-forward 
typography with playful imagery, 
employing the University’s font family 
and colors with original photography of 
the University’s official flower in bloom on 
campus grounds. The rectangular shape 
and flower cutout add visual intrigue and 
dimension to a piece representative of 
the University’s approachable persona.

Adelphi University
Commissions



Adelphi University 
Event Posters
Soapbox Series
Speakers from the Soapbox Series 
roundtable forum requested a poster 
design to promote a talk about climate 
change told through fantasy writing—
specifically a short story about futuristic 
Venice, drowned as a result of rising 
waters.

I focused on the image of Venice 
underwater in my design, reducing 
the great city to a fantasy scale to 
invite one to take a step back and 
view climate change’s damage from 
a broader perspective. Like the globe 
of earth in shape and metaphor, the 
fishbowl here is nearly overwhelmed. 
An inevitable future is imagined here—
an eventual overflow and disruption. 

In addition to the poster, I also 
developed a logo for the forum using 
Adelphi’s official font and gold color.

Student Film + Video Festival 
This poster celebrating the conclusion 
of a successful year for Adelphi’s film 
students pays witty homage to Saul 
Bass’ Vertigo film poster design.
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Print Designs
Bridal Shower Invite, Lyft Driver 
Business Cards + Porto Bello 
Restaurant Palm Cards
A sampling of work I designed and 
prepared for in-house printing as 
Print Production Graphic Designer 
at The Inkspot Printing and Copy Center.



Mindful Media
“One By One,” B.F.A. Graphic Design 
Exhibition, Adelphi Univ., May 2018; 
Outstanding B.F.A. Thesis Merit 
Award, May 2018 

Mindful Media, a nonprofit awareness 
campaign I developed as my  
undergraduate thesis, aims to help 
keep young American families 
educated and on-track when it comes 
to raising healthy children in today’s 
increasingly digital world.

At the core of the brand’s mission 
is promoting using digital media in 
a conscious, “mindful,” manner—
expressing that with an educated 
outlook and focus on consumption 
in moderation, families can attain the 
most meaningful and appropriate 
relationships with technology and 
with each other.



Informative booklet, detail

Informative booklet, cover

I’ve designed pieces that are bold 
and serious, reflecting the mature 
nature of Mindful Media’s intentions, 
and still visually appealing to families 
with children. I blend contemplative 
desaturated photography, practical 

negative space, and acute text 
language with quirkier and more 
playful elements like unexpected type 
treatments and pops of color.
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Promotional poster design

Website design, desktop and mobile



TADA! Youth Theater 
Digital Designs 
During my time as an intern with TADA! 
Youth Theater—a nonprofit organization 
in Manhattan—I was responsible for 
producing a wide range of designs 
within their branding guidelines. 
Featured here are selected designs I 
created for digital media, including social 
media platforms such as Facebook and 
Instagram, Mailchimp email blasts, and 
promotional ads.

9
Summer camp promotional graphics, Instagram



I had the opportunity to work with 
TADA! less than two years into 
their re-branding transition, so I 
made sure I focused on creating 
imagery that was right on-brand—
vibrant, dynamic, and youthful, 
yet clean enough to catch the 
eye of parents or potential 
donors. I helped TADA! project 
an image that is fun, a little hokey, 
yet strongly focused on helping 
kids ages three to eighteen 
embrace their theatrical creativity.

10Promotional e-blasts, TADA!’s Annual Gala E-blast banners, promoting “Geniuses”



TADA! Youth Theater
Commissions: 

Postcard/Poster Designs & 
Visual Identities
Here are shown two pieces I 
commissioned to create the artwork 
and visual identity for TADA!’s 2018–
2019 original musical productions. 
TADA! asked that I use bright colors 
and a “fractile” border—key elements 
of the nonprofit’s branding. 

TADA! is currently using my work for 
advertising materials, poster prints, 
mailers, and branded merchandise.

Odd Day Rain
This thoughtful, rock-genre musical 
about a group of kids in the computer-
ruled future presented me with a 
challenge: creating an edgy, darker 
mood with an illustration that was not 
off-putting to a youthful audience. I 
decided to cast an intriguing scene of 
the production’s drought-ridden setting, 
tucking hints of the story throughout. 

Sleepover
For this lighthearted comedy about 
tween-age problems from crushes 
to fitting in, it was essential that the 
design be silly, quirky, and youthful. To 
capture the attention of not just a tween 
audience, but kids of all ages, I used 
digital illustration to set a scene and 
drew inspiration from book covers of 
the quirky, “girlie” novels I read in junior 
high. I incorporated visual clues from 
the story throughout the setting.

 



Sacred Wines
Label + Promotional Poster 
Design, with Original Illustration 
Sacred Wines is a fresh, new brand 
of wine inspired by the awe-inspiring 
mystique of nature. The bottle’s label 
features an intricate and striking 
original illustration of a scarab beetle—
not only a symbol of myth and magic, 
but also an image of nature’s capacity 
for beauty in even the smallest (and 
perhaps less pleasant) of creatures. 



Both label design and print 
promotional poster balance 
whimsy and natural elements 
against clean, modern type and a 
bold black and white color palette.
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Floral Ambivalence
“This Is Not What It Seems” Kappa 
Pi Honorary Fraternity Exhibition, 
Adelphi University, May 2018

My interpretation of the exhibition’s 
theme led me to create a digital 
illustration depicting chaos and 
concealment. I was inspired to 
illustrate a perspective on the nature 
of a woman; the figure struggles to 
fulfill her to desire to be bold and 
bright, seen and heard, while fighting 

her tendency to feel submissive. 
Her stance is at once bowing and 
rising, and despite the beauty she 
exudes, her body blends into the 
colorful noise of her surroundings. 

Spider & Prey
Adelphi Honors College 
“Symposium”, Fall 2017; “The 
Catalyst” Journal, Spring 2016

I created this piece while pursuing 
my interest in scientific illustration. 

Making precise marks with colored 
pencil and controlling the density 
of the pigment to allow the paper’s 
brown hue to blend through, I aimed 
to feature their intricate beauty and 
hopefully invite viewers to feel less 
inclined to find the image disturbing.
 

Personal Work
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